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First, a bit about us ‘by the numbers’
(numbers are sort of our thing 😁)



We are a full-scale 
digital financial 
services company

total assets
$192B

funded Ally 
Foundation

$80M Top 25
U.S financial 

holding 
company

11M+
customers

86%
customer

satisfaction

employees
HQ in Charlotte

& Detroit

11k+
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Auto Banking Corporate Finance Credit Card

LendingInvestingHomeDealer Services

And in only 
eight years, 
we’ve grown 
into eight lines 
of business



To truly understand our journey, 
you have to first understand

where we came from…



In 2008, the category was 
begging for disruption.



But nobody wanted another bank.
They wanted a better one.



While other banks 
focus on products,
we focus on people.
Whatever their saving for. 
Whoever their saving for. 
And whenever unexpected 
expense come their way.
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Puts customers first

Is clear and direct

Makes my money work harder

No ‘bait and switch’

No sneaky fine print

Answers the phone

A bank 
that: 
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We decided to call ourselves 

ally.

Because it’s quite simple:
We believe we are all better off with 
an ally. 

The name is the idea.
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We Relentlessly
Disrupt

See beyond today,
to innovate for a
better tomorrow.

We Obsess Over
Our Customer

Design with people at
the center–their needs, 

passions and goals.

We Talk 
Straight

Say what we mean -
without hiding

behind disclaimers.

We Help 
Communities

Support those who 
need it the most -

personally and 
societally.

And from that fierce conviction, 
we built a better bank.

We Do It
Right

Lead with deeds 
over words to do

the right thing.



Today, we’re going to talk about 
what excites us in culture and 
how that shapes our employer 

branding.
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THE NAME IS THE IDEA. 
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At our core, we’re a 
conviction-based 
brand, which means
we are led by our ethos:

We’re all better 
off with an ally.

Customers.
Communities.

Employees.



How do we solve real pain 
points for employees and new hires?



Social

inspiration      
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We’ve collected 
endless accolades, but 
one stands above all…
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Social

cultur       
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Social

equ       
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Social

futuristic       
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Social

ment       
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Social
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Thank you.
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